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Цялата отговорност за съдържанието на тази публикация се носи от авторите. Не е 

задължително да отразява мнението на Европейския съюз. Нито CINEA, нито 

Европейската комисия носят отговорност за каквото и да е използване на 

информацията, съдържаща се в него. 
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I. SUMMARY 
 

According to D6.1-National communication and dissemination strategy and implementation 

plan, the primary objective of the communication activities at the national level for the 

SHEERenov+ project is to engage and mobilize diverse target groups, ensuring effective 

awareness-raising, collaboration, and the successful adoption of the one-stop shop (OSS) 

model for building renovation in Bulgaria. This approach aims to support the sustainable 

growth of the Bulgarian renovation market by promoting integrated sustainable energy 

project consultation and technical assistance services. At the regional level, the 

communication strategy focuses on a large-scale roll-out of these services, leveraging 

synergies with other ongoing initiatives that contribute to the holistic business models 

projected by the SHEERenov+ project. The dissemination strategy under the SHEERenov+ 

project aims to support market development through the deployment of the new OSS model, 

which includes a range of services such as information provision, administrative support, 

technical consultancy, supporting tools, certification schemes, and awareness-raising 

activities. The goal is to reach as many different contexts and multipliers as possible, 

enhancing the project's visibility and impact. 

To support the communication campaign, various printed public relations (PR) materials 

were designed by EnEffect, including a project flyer, poster, and roll-up banner in 

accordance with T6.3.1. All materials were developed in accordance with the project's visual 

identity, part of the project C&D strategy and in line with the LIFE programme's publicity and 

visualisation requirements. These materials serve as essential tools for promoting the 

project’s key messages and engaging with stakeholders at both national and regional levels. 

The printed materials were created in templates that can be adapted by local partners to 

meet regional conditions. Each partner is responsible for disseminating the materials, both 

electronically and in print, using their web channels, during events, and in other suitable 

contexts according to the communication and dissemination strategy. The specific 

communication materials developed under T6.3.1 include: 

➢ Project Flyer 

➢ Poster 

➢ Roll-Up 

These printed materials are integral to the overall communication and dissemination strategy 

of the SHEERenov+ project. By providing targeted information to various stakeholders and 

raising awareness about the benefits of the OSS model, these materials contribute to 

building positive publicity and fostering engagement with the project's objectives. The 

coordinated efforts of all partners in distributing these materials ensure a broad reach, 

amplifying the impact of the project’s communication campaign across Bulgaria. 
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II. PROJECT FLYER 
A general project flyer in ready-to-print format was produced for target key groups to be 

involved in or impacted by the project. Developed in Bulgarian by EnEffect and coordinated 

with the Steering Committee (SC), the flyer outlines the main aspects of the SHEERenov+ 

project, including its objectives, target groups, and the benefits of the OSS model. After the 

finalization of the text and graphic design, all partners were authorized to distribute the flyer 

both online and during events at the national and local levels. It is expected to be 

disseminated at a minimum of 24 events throughout the project’s duration. 
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III. PROJECT POSTER  
The project poster was created in ready-to-print format (BG) to visually communicate the 

goals and benefits of the SHEERenov+ project. It is intended for use at national, regional, 

and local events such as conferences, workshops, seminars, and training sessions. The 

poster is designed to attract attention and convey key communication messages quickly and 

effectively, complementing other communication activities according to the C&D strategy and 

implementation plan (D6.1). 
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IV. PROJECT ROLL-UP 
The project roll-up banner was created in ready-to-print format (BG) available for all 

partners. The roll-up banner serves as a versatile display tool for various project events. It 

prominently features the project’s branding and partners, making it an essential asset for 

enhancing visibility at public and professional gatherings. The roll-up is intended for use at 

conferences, workshops, seminars, trainings and other promotional events at all levels. 
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V. CONCLUSION 
 

The development of ready-to-print materials is one of the first tasks and is focused in the 

initial phase of the project to provide the necessary basis for communication. In the 

upcoming period, project partners will focus on printing and disseminating these materials in 

accordance with the communication strategy. Each partner could adapt the materials to local 

conditions, ensuring that they are relevant and impactful for the targeted audiences. These 

printed materials will be distributed through both electronic and traditional channels, 

including web platforms, events, and other relevant opportunities, maximizing their reach 

and effectiveness. 

 

 

 

 

 

 

 

 


